i

CEBTAQLL LISOSMEVHHINHID, B)e0BImnas
gL UL
FLLomewll ABUYL UL L Sohend

(PHeord Senywneni® @miSiuf g, eugLid - 2025

LAW31209 — Gum_ipF &FLLID
(2% wewlGFuimsoid)
eflenmdsefisi CoTdHs semenibme: 04
siemalugib @remi® (02) sllaimdsEnd@ WLBWD oML HHs.
(OpefauBp MHOWWPSHIBE LsTaNEsT GmBoHaILGLD.)

Sl6wfléer  wBp  REITUIW  @aMusdear  poLlGmsEE aBrTer/ GuTLigF
FLLGglen wrglflsefesr (models of antitrust/competition law) (wa&lw SibaFrIGBameT
ollofgen  fHwre mis. 2 g oloLulsd, eaermm  auenfEFICUTSE;,
CurlysE eagHyrar QUUbSREST LBGIDL PFbs SENTCUTESHBETar (anti-
competitive agreements and abuse of dominance) siEsbhs SiEVGPHBS60
2 _6fen LyHmen.  @uenlUTBssT wBEID Coupur®Gast, Fhmsil GuIliguiss WsHTeL
Oesvaurd@ wHEID B BrEseflsd poUbmesE egyme/Gur s s (antitrust /
competition law) DAMIOLIHL  GUIGNMIDLILIZHID — HTHBD U SWeuBems
(peiiafemeolILBSHSHIs.

(30 yeierfiesit)

“hompulsl HHbs P  FLLAGITHOTEIE U0  CIEIMIRID, DS
aeQUpGuresd CuTligenu! sefiFwrs FmsddH FHMS @HEWULTL ML UTSHHELWD.”

Cupsemi.  smppilenr Usiemewiuled, B elGUlw GrewE BuTugsanisee
AHEe B selyburssdbarer (abuse of dominant position) &l L fglwiren
o _ugfiuenu  elofser FHwures mis. OsTLIymLW FUL  oidsst  wHBmIb
UPBGF FLLID YalweuBpiemsd o 1og elenLedwl USTIILGSSHIS.

(30 usirsfassir)

Qevmimsuied  CUTHHENH DLSBUILLL  BOJ UPBRIGL  aApeim  (Ledicuend]
allplGunagseuisenter  Aqua Pure, Blue Spring wimib Cool Fresh  oydwismer
‘BLug  semLsser (logistical constraints) esuBmen WHOUTLG @8 GCrIHHled
urfl ueEUTmHeT SIBBTYSEHEST (Mmajor supermarkets) olBHGWTe  Sienaeaus
GmpHHH. UL, 2 sHEBEHSEG &FHH 2 61 GULOUTEID BHIeIeIkSs
(BT (Weopulled FhFHSSH CFUBMSWTH UBBTEGHMBOW 2 _(HeuTdHa
FLLBlL alme 2 wime BWTLLLGSSHOGBETE HCLISSHmSES GOBES
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PUUBCBTEIL S8 GHULIGSEmE.  Apeis) B DIQITRISEHSEGL BT 1gene &6l
USOEILIT@ET  DIEIBTIQEH 6T o isapsEl @eufeorer (key retail outlets)
UrsaCuis e Guiras SJBLITLT6vIg) [(DE::X:30] FleLevenm oBLIED T
Blemeuuwimisemedl(bbal  HHISM6T sllevsdleal L gres Al BuriguirenissT  GMmBLD
FrL_(Balemeuty.

BT Geuriy 2_flemioaseit SIMLOLIGILITETB Qbs BLSHMSH Curgzedlev
IADLSSULLLBTE  shengenwl  HAmssE@h  Gprddsd Bwrwuwosp  Gurig
BOL(PDBOILTEDD 2 _BOUTHGHMSTHE  GBBL &1l BIBTCouTy  elleusmy
DiFsTyFoUULD eernt ysry oieMsss.

BiafCeury eleusty oiFHerymuuler . o siens S UCBeTEFSHT  6THIH  2_LDEwLD
B5BF, BbH BLEMS 2003 b B 9 b Povdss HBTCuTT  eleusty
DFBMFDUE  FLLSH S  Bwruwps  Gurig BEOL(LPeBUIlET  6T606MEVE E 61T
AGBDBST GHILSE GHSH DSDG UBTFMEN QIPBIGS. 2 10§ UGUUTULIENE!
wsfes wHgL Oselme sFsfiss mCrmuiu gemu CGum’iysF &L SFelmHal
QUILG mievismIileysemst © 0% elepL LT IpRBSIWIHSH0 GouewiBLD.

(30 usirefassin)

4. Usioipeusioubisd geaaid @yemi® »(02)' @waniupy Am GHLUSST eTpEIS:

a. ghEE olmamalé@l meLSILGHHISEIHET BB EePewIlILEsiT |
(Harmful acquisitions and mergers);
Leosmw&FLFTha FULD wBoID Curigs &L s nalamLulsore Qe mIiLy;

12

& 2 gl &L BUuUT(p;
d. saneflowiuBssiurL shmpssfs (digital marketing) BuwmwiBn
GuTLig HEOL (DB, LOMBGID '
e. Gurlys sFlLgHer QUIGSTTSTT DiglILEHL .
(30 ysirefseir)

e ok e o sk ok ks
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