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(i) g ĉoc Seoi® (Personal Influence) 200 ts&S&xs-Q^&y&d ©qScaOd ©0325503 

( i i ) eso:q>(325)c5 (Balance) 203 g d s z n z n 8ss®z55°£)c3 (Cognitive Dissonance) 

( i i i ) ©ozsfeiQs^ ® 3 u ) s S © o d c 3 (Marxist Media Criticism) 203 d253®3Q :e®ci © £ " © £ 3 3 ( 3 2 5 5 

epobSzsica 

20 8) 

6. £320255 £3^20255° ®3233233 ££2535255° aPiCOdgE (04) ®2533°d3®©253 ®2S>3 £3020235° g<3Z>5°255-

(cf) o8®235cf8s«Sc3 8gfi)<2; 8<*Q3afc»c3 (Gratification Theory) 

(epa) epq£0£3° ©cos z§S®@ SefQszstexs (Cultivation Theory) 

(epi) £3®sd $ © © 2 5 3 ® ScfOszsiznca (Social Learning Theory) 

(ept) ® 2 o d 2 5 5 ®255C3 203 cs®3d ®3cDs (Public Opinion and Social Media) 

(§) eoidc^S Qit£®Q($ (Harrold Lasswell) 

(<3) rfdzrfzsfcibS <%6IS%QC3 (Frankfurt School) 

(exs-gj 20 8) 

2 


