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CtpeOTrjnjrriJb 6iJ(rT)L_ afiO)60u>rreorf)Li utfCans ( Q u r r s j ) -2018 

ENH 3143/ELT 3152 - ffjB80#uu(5#$6b ^gjjair&iasfr 

(BjBrrii: ©rrewr® (02) u5^#$ujiT60r6is6fr 

[Error® (04) siSlOTrr»ffi(gn>«@ IDI1@U> aS«Di_uj6ifla@ffi. 

®6iiQ6urr(5 aSaTrraiLb ffio L|6fr6ifls60)6Tra Q«rr«wr@6rr6iTffij. 

l . 

a) Q6upu>(86ai 655lr5u6tD6iJT 6TsJiLi$6i5!(T5r5$i ffr56s>auij(B$a6V) CTsiieurrrjai C ^ p u f S a S a n n o a j 

b ) ffJB6IBaUU(§#«6\51«n Ulfl6MIITir> 6UStTITffi#lll36!D65I ,©)a65T ypStlfD S l l l_f5 ja6fr u5$J S6U6BTU3 

c ) a5U>u65flu365itT60 6T$iT(Br5rT&&uu(?)U> (Surflsn LDpbrrijLb \T$8Mun8>& @(p60(566fr (Macro 

and Micro environments) &i$>6i\ ffr56iDffiuu@^ffi60 rflsipff^^lilL-^ffo Q(TF> (Lps><sfiuj 

umjiflsDssi s i ia laalsJ inDsn" (2 ID gjj err err ahrb|pji_6CT r£fr ^i_657u($£86oin5rTn'? e_u>gj 

6l3l65)l_u51535607 6lS6TT6&@a. 

2. 

a r r j 6 B s f l « 6 f r u?$i *6U65iii) Q f f Q j j ^ a (86U6iraf©ic". «£&jb!D6*> 6urniifB$ ff[B«n£Qujn-63irr5l6!n65T 

b ) QuT(T3$su)T6in E_^frij65uir6ja6S56nu u i u 6 J i u ( B ^ ^ l jjarrCSeiirTiT Q«fT6n6iJ65T6i|^ $ru)iT65Tff 

Qffiu9f[(ip6!»fDu51afi £bili_r&ia>69)6n 6i5l6TT&(g>&. 

C) " Q © E _ r f j U $ $ U QuiT(TF)6TT 6T6fflLl$| QU6TT$ffiS <3j6!Rmrii>aFf6ia>6TTl6CT 63(0, Q£fT(3,$ 6T6OTU$69)6OT 

6)51i_6ijix> Gu>60iT6in35iT@ii)". gga&ahjDrrjii-sn jgiir ss2_u«5iu©a£lanrj5r/rr? c_sTix6osirBia&(g5L.6Bi 

JL-ingJ ê 69)l_u5l69)6ST 6l5l6n&(3,a. 
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3. 

a) Q&a6T76ij6CT6urr6nfrs6TTlffl)LGuj. G6ujTnurT(3<5&6ir)6TT 6Tff)u(5^^a*ii9aj 3>njjs&fi\a>8n6n 

' ^)6S5i_iijrr6nrBja66Bffr(B 6i5l677±(3>s 

b) ^65igil ffn66»^Li5l6056Bi 6iSl65>607$$rD65irr«b a«ipu@^^iib sb&jpQGO ©((J aibuajHidlangi 

Qeiippffi® LSlij{BtT60iiDT6si <s&nr/6wfTI CTSJ? 6 i i T $ i _ u u © £ f l a n f D £ | . @a^jD!T)iL.6n 

SE_U6STU©<s£l65T[l5rr(T? S_LDgI 6)Jl65)l_uJl65)607 6&enS>@S>. 

C) 6)5165)651^̂ 3)607rT65T &rb6tn$>a> 3 i ipU©^^g) ja .@ <©)61liluJU)T65T l5l!7£r765I G^65)6)JLiUIT©6665)6n 

^)65)uujrr6Trr&iab6337© 6>5!67T&(g)S> 

d) '!JjJ(5BITG6UrriT ffJB65)£u5l65)65ia. 3hrflJU($$£I6)J$[T610 6J(DU©ub fT56B765)U)«6fr 6765)611? 

4. 

a) "u6oG6ijp £BiT!j6B5iraja&(6T5ffiair« jflp6iJ65irBi666fr Q r̂T l̂rfj(§ri5lu5lL.6ff)60Li (Branding) 

UUJ607U(5^g(l££l65I(D65l" Q r̂ruSlrDtgnJuSlL̂ Sarreff! t5l(T̂ T65T S[TIJ655([BI£b67T 6765)611? 

b) " $ 6 0 GQJ65)677*60160 rflp6ii65irBiffi6tT &$GS)§buu$fb$6i> gjB$GiTrrurruju)iTS Q^rrt^ljfj 

(gp5tLl51l_65)60U U U J 6 C T U @ # £ | 6 1 l $ 6 0 6 f l ) 6 0 ' ' Q^rr^llTJ<5rT5)u51U6»60LI UliJ65IU(j)$#IT6B)lD*<ajlflUJ 

ffi7^^LULorr63T «triT65ffrtBiaj65)6n 6)Jl6na(g« 

C) "67$IJI7617l ^p6)J65II7ia(67J;L.607 GurrLl#u5l(i)lD Q^isRsb QtJfT$u5lL_60IT65T£| 6}(Jf) 

3 : t B 6 5 )^UU©^6lO «(g,6)5lUJ[T«U UUJ697U(3^UU(5aSl65ipg|". Qu!7$u5ll_6\5l65Tr76\> £06O)l_Sb@L£> 

l5ll7£&[7651 )̂grjJ3il60r7il<S567T 6165)611? 

5. 

a) jJ)ia&176̂ LJ Qur7(ITj67fl65)651lL|L5 6U 653fl<SE>LJ QU!7©6T?165) SHIELD 6I6il6Uf7fl7J G61ipU(3$^6lIrr? 

b ) ffjB6»{Buu©^6iSl60 SL.jDu^ l̂uQufr(jTj67i L|^ira«^6BT (innovation) 

(U)a>aBuj#2J|611$$6»6ffr 6)5l677«@a 
# 

c) ffrB65>$uu(B&560 a,60UL\ (Marking Mix ) 6i6B7U^65irr60 r£fr 6)S)6TTr&ififlffi Gla&rr6fr6>j£i tutr^i? 

d) r̂ba.i76W ffrj365)^LJU(5^6iSl60 Q $ r r^6t)rr j jL . u $ £ l 6 5 [ (tp<i<50uj^gj6U^^l65)65T a(n>s<SBU>rrs 

6iSl67Ti(5a 
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LS6JI6U(T361163TS1Jff)f5sO 6T(2#g)Jli> J5fT6ffTfiQ{D(g (04) il!T)J(5p51UL| 6I(lf2J» 

i ) 6)Sl6nibu(j(]pii3 ffrB6»^uu©^^§ojii) 

i i ) Online ffiB6iD$L]u(B£$6V) 

i i i ) asorrffTi jypib ffj565)$uu(B£$SJjLi> 

i v ) I _ | £ £ I T & S ^ j j j jmuffrf latgj j i i ) af£6i»$uu(j)#$sjjii> 

v ) £5rrfru5a> 6>SI(!£u5luj(Lpir> fffB6TO£uu(j)££gpjLD 

v i ) 6urru)ai6iDaj D T J I I L S a L L i B i a i g j u b S 6 U ( n j u i l u QarrCTieiiajT&i JBI_$6B )$II|U>. 
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UNIVERSITY OF COLOMBO-SRI LANKA 

FACULTY OF ARTS 

Third Year Examination in Arts (General) - 2018 

ENH 3143/ELT 3152- PRINCIPLES OF MARKETING 

Time Duration: TWO (02) Hours 

Answer FOUR (04) Questions Only. 

Each question carries equal marks 

(1) 

a) Explain how does marketing differ from mere selling. 

b) Explain the evolution of marketing by focusing its three stages. 

c) "External Macro and Micro environments of a company play an important role of its 

marketing programme". Do you agree with the above statement? Explain your answer. 

(2) 

a) A marketer should focus on several factors to develop a dynamic market". Analyze the 

important of these factors in developing a dynamic market. 

b) Explain the stages of Consumer Buying Decision Process using suitable examples. 

c) "A product is much more than a set of physical attribute" Do you agree with this 

statement? Explain your answer with examples. 

« 
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(3) 

a) Identify and explain the factors that can create the differences among buyers. 

b) It is argued that an important factor of a company's success is the ability to segment 

its market effectively. Do you agree with this statement? Explain your answer. 

c) Identify and explain the key requirements which are essential for effective market 

segmentation. 

d) "What are the benefits of segmentation of consumer market? 

(4) 

a) "Firms use branding for a variety of reasons" What are the main reasons for branding? 

b) "Sometimes firms do not use branding as a marketing strategy "Explain the possible 

reasons for not branding. 

c) "Packaging is used as a marketing tool to compete with rival firms". What are the major 

advantages of packaging? ) 

(5) 

a) How do you distinguish consumer product and business product? 

• b) Explain the importance of product innovation in marketing. 

c) What do you mean by Marking Mix? 

d) Briefly explain the importance of technology in present marketing. 

> 
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(6) Write short notes on any four (04) of the following. 

i) Advertisement and marketing. 

ii) Online marketing. 

iii) Culture and marketing. 

iv) Innovative research and marketing. 

v) Ethics and marketing 

vi) Life cycle stages and different buying behavior. 
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